Feeling the Strain of a Slow Economy? 
Cost Effective Ways to Advertise Your Business
In times of economic recession, most companies conserve funds by cutting their advertising.  Studies, such as the Penn State’s 2005 report on marketing during a recession, show that companies who continue to advertise their products or services come out of a recession ahead of the competition. 
 
“Companies must look at marketing as an investment, not an expense,” says Dr. Gary Lilien, one of the authors of the Penn State report.
 
Corporations such as Wal-Mart in 2001, Intel in the early 1990’s, and Proctor & Gamble during the Great Depression all saw huge increases as a result of maintaining marketing efforts during economic slow periods.
 
While traditional methods of advertising can be costly, you might be surprised by the reasonable price tag connected to some of the more unconventional marketing tools.  Here are a few cost-effective ways that you can promote your business and stay ahead of your competition:
 
Email Marketing: Utilize your existing email database to routinely inform your clients about promotions, helpful tips and articles through email advertisements.  Ads are created to mimic the look of your website, and can easily be revised for monthly or quarterly updates.
 
Online Digital Streaming: Many businesses assume that advertising on the radio is always expensive; this is not necessarily true.  Radio stations now offer a wide variety of online advertising opportunities that reach professionals in the work environment, all over the country.  Digital streaming allows you to reach educated listeners, with more dispensable income.  In addition, many radio stations will create the commercial for you at no additional cost. 
 
Search Engine Optimization: Most businesses today invest a significant amount of money into the design of an eye-catching and user-friendly website.  But how do you know that your site is getting the proper exposure?  Optimization ensures that your website is accessible to search, by maximizing the effectiveness of “behind the scenes” tags and descriptions.
 
Improved Signage: Something as simple as re-doing the signage in front of your office can definitely turn the heads of prospective clients.  Temporary coreplast signs are an excellent way to draw attention for a special occasion.  Signs are available in all shapes and sizes, and fit almost any budget.
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